
While 95% of 
organizations have 

brand guidelines, only 
a quarter of those are 
consistently enforced.  

(Lucidpress, 2019)

Does your logo separate you from your competitors? Do your employees 
connect and believe in your company’s mission? Spitfire Communications 
can help you develop a style and messaging that will work seamlessly in 
communicating internally, and in turn, help with external marketing. Your 
brand is your company’s identity. It needs to clear and focused. 

INTERNAL BRANDING

Everyone knows a strong brand is critical to successful external marketing but it’s 
equally as critical to have a strong internal brand. It is more than just picking a color, 
theme or designing a logo. Your internal brand should:

• Support your corporate brand 

• Align with (or define) your company culture/values

• Have leadership buy-in that role-models/reinforces it

• Include assets for use across all channels

• Create excitement with a well-executed launch 

• Encourage ongoing adoption by celebrating  
actions that depict its values

• Begin at the new-hire phase for early adoption

D I D  Y O U  K N O W ?
86% of millennials (those between 

the ages of 22 and 37) would 
consider taking a pay cut 

to work at a company 
whose mission and 

values align with 
their own.  

(LinkedIn Workplace  
Culture Report, 2018)

Less than 30% of employees have 
confidence that their company 
follows through on internal branding 
commitments. (Gallup, 2016)
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Protection Zone
The Fit for Life logo should always be surrounded by negative space and it should never come in 

contact with other graphic elements. No graphic element should appear within the protection 
zone in order to ensure legibility.

Protection zone
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Color Palette
The Fit for Life logo uses two primary colors: Pantone 280 C and Pantone 201 C. 

Pantone 280 C

CMYK: 100–72–0–18

RGB: 0–66–134

HEX: 003399

Pantone 201 C

CMYK: 23–100–72–18

RGB: 164–31–53

HEX: 993333

Pantone 280 C, 60% Tint

CMYK: 50–36–0–9

RGB: 129–140–188

HEX: 9999cc

B R A N D I N G  G u I D e l I N e s
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C O N S I S T E N T  A N D  C L E A R  B R A N D  M E S S A G I N G  C A N  B U I L D  A  P E R S O N A L  A N D 
E M O T I O N A L  C O N N E C T I O N  B E T W E E N  T H E  B R A N D  A N D  Y O U R  E M P L O Y E E S .

IDENTIFY YOUR  
BRAND VALUES  

AND GOALS

KNOW YOUR  
AUDIENCE

CUSTOMIZE  
YOUR MESSAGE

BE  
CONSISTENT

RECOGNIZE AND 
REWARD YOUR BRAND 

AMBASSADORS

H O W  C A N  S P I T F I R E  H E L P ?

• Concept development 

• Culture development/brand 
values (mission, vision…)

• Logos

• Branding guidelines

• Brand messaging (includes 
taglines, mastheads, digital 
slides, etc.)

• Refresh/re-branding

• Strategic planning and 
communications management 
to ensure your internal 
messages are cohesive and 
representative of your brand 
across all channels

mySpitfire.com
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TELEMEDICINE – BRINGING THE DOCTOR TO YOU
When you’re not feeling well, but it’s not an emergency, Cigna’s 
telemedicine services connect you to board-certified doctors 24/7/365  
from your smartphone, tablet or desktop. You and your enrolled dependents 
have access to the care you need through MDLIVE or Amwell. 

Register with one or both vendors so that you are ready to video chat 
when you need them.

Amwell: 855-667-9722 | amwellforcigna.com
MDLIVE: 888-726-3171 | MDLIVEforCigna.com

OMADA – FOR WEIGHT LOSS AND ENERGY
Lose weight and gain energy with this 16-week program. If you are enrolled 
in a Cabot medical plan, take a short survey at omadahealth.com/Cabotcorp 
to see if you’re eligible for this no cost program. 

If you don’t qualify for Omada, visit myCigna.com to learn more about their 
health programs, nutrition services and Weight Watchers reimbursement.

CANCER SUPPORT PROGRAM 
Specially-trained nurses walk with you and your family throughout your 
cancer journey from diagnosis through remission or end of life care with 
Cigna’s Cancer Support Program. They can:

 � Help you understand the diagnosis

 � Answer questions

 � Explain insurance coverage

 � Coordinate care

Available 24/7, contact a dedicated nurse at the phone number  
on your ID card.

Keep Yourself in Top Shape

As a member of Cabot’s medical plan, you and your enrolled dependents can 
take advantage of a wide variety of programs and tools that promote fitness 
and overall well-being. Visit myCigna.com for more information.

Fitness and Weight Loss Reimbursement 

It pays to get fit! You can receive up to a 3-month reimbursement per  
year for each of the following: 

 

Well-Being Programs

 � Healthy Pregnancies, Healthy Babies keeps you and your baby healthy 
during pregnancy and the weeks following the birth with online and 
live support 24/7. 

 � My Health Assistant Online Coaching provides exercise, nutrition, 
stress management support and more.

 � Weight Management Program makes weight loss easy by taking  
small steps. 

 � Tobacco Cessation gives you support to quit using tobacco products.

 � Chronic Conditions Program helps you manage your chronic conditions, 
such as high blood pressure, high cholesterol, COPD and asthma.

 � Gym memberships  � Exercise class  � Weight loss programs
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Our Approach to Well-Being

In our work together at Cabot, we are committed to 

improvement in everything we do. And, we make it 

our priority to support you on your journey toward 

improving every area of your life. But, life is busy. 

Between work and family life, our well-being 

often gets pushed aside for more pressing 

needs. We also know that if we don’t take 

care of our health now, it may lead to 

big problems later. 

Whether it’s providing financial 

counseling resources or plans that keep 

you and your family healthy, we’ve got you 

covered. That’s why we provide convenient 

tools and resources to help you learn more and 

choose well. When you commit to living a healthy 

lifestyle, you reap many rewards – for yourself, your 

family, at work and in your community.
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WHAT DOES YOUR JOURNEY LOOK LIKE?
We all have different ways of describing our individual 
journey. That’s why at Cabot we take a 4-prong approach 
to well-being:

1 EMOTIONAL WELLNESS

2 PHYSICAL HEALTH

3 FINANCIAL FITNESS

4 SOCIAL OUTREACH
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YOUR  
WELL-BEING  

GUIDE TO

A  
Healthier  

YOU

Well-Being
YOU MATTER
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Well-Being
YOU MATTER

If you’d like to learn more, please contact:

K A R E N  S C A T T E R G O O D
Account Executive

kscattergood@mySpitf ire .com
860-323-0159 (direct)  

860-992-9056 (cell)

http://www.myspitfire.com
mailto:kscattergood%40mySpitfire.com%0D?subject=

